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ABSTRACT

Financial Technology (FinTech) is an innovation in the financial sector that is increasingly popular,
especially in online lending services. This study aims to analyse the influence of the Unified Theory of
Acceptance and Use of Technology 2 (UTAUT 2) model on the adoption of FinTech lending in Indonesia,
taking into account the moderation of financial literacy. The UTAUT 2 theory presents a framework with
key variables, such as Performance Expectancy, Facilitating Conditions, Social Influence, and Effort
Expectancy, which have proven relevant in previous studies. This research will extend the UTAUT 2 model
by adding the constructs of trust and perceived innovativeness, which are expected to provide a better
understanding of FinTech lending adoption. In addition, financial literacy is expected to moderate the
relationship between the variables in the UTAUT 2 model and FinTech lending adoption. By involving the
religiosity dimension as moderation of financial literacy, this study will provide further insights into the
dynamics of technology adoption in the financial context in Indonesia. The implications include policy
recommendations to improve financial literacy and support better adoption of FinTech lending among
people with diverse financial beliefs and practices.
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ABSTRAK

Teknologi Finansial (FinTech) merupakan inovasi di sektor keuangan yang semakin populer, khususnya
dalam layanan pinjaman daring (*online lending*). Penelitian ini bertujuan untuk menganalisis pengaruh
model *Unified Theory of Acceptance and Use of Technology 2* (UTAUT 2) terhadap adopsi layanan
pinjaman FinTech di Indonesia, dengan mempertimbangkan peran moderasi literasi keuangan. Teori
UTAUT 2 menyajikan kerangka kerja yang mencakup variabel-variabel utama—seperti ekspektasi kinerja,
kondisi yang memfasilitasi, pengaruh sosial, dan ekspektasi usaha—yang telah terbukti relevan dalam
berbagai penelitian sebelumnya. Penelitian ini akan memperluas model UTAUT 2 dengan menambahkan
konstruk kepercayaan (*trust*) dan persepsi inovativitas, yang diharapkan dapat memberikan pemahaman
lebih mendalam mengenai adopsi pinjaman FinTech. Selain itu, literasi keuangan diharapkan dapat
memoderasi hubungan antara variabel-variabel dalam model UTAUT 2 dan adopsi pinjaman FinTech.
Dengan melibatkan dimensi religiusitas sebagai faktor moderasi terhadap literasi keuangan, penelitian ini
akan memberikan wawasan tambahan mengenai dinamika adopsi teknologi dalam konteks keuangan di
Indonesia. Implikasi penelitian ini mencakup rekomendasi kebijakan untuk meningkatkan literasi keuangan
dan mendukung adopsi pinjaman FinTech yang lebih baik di kalangan masyarakat dengan beragam
keyakinan dan praktik keuangan.

Kata kunci: FinTech, pinjaman daring, UTAUT 2, literasi keuangan, kepercayaan, religiusitas

PENDAHULUAN are challenges that need to be overcome,

Fintech lending, as a digital especially regarding the risk of fraud.
financial service that is increasingly The weakness of government regulations
dominating in Indonesia, makes it easier that are not strict enough for fintech
for users to apply for loans online lending opens up opportunities for abuse
without having to visit a bank branch by irresponsible individuals. Therefore,
office. The success of fintech lending it is necessary to understand the factors
lies in the advantages of a faster, easier that influence the use of fintech lending.
and more affordable process compared One crucial aspect that needs to be
to conventional loans. However, there considered is financial literacy. Financial
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literacy marks an individual's ability to
understand and apply financial
information to make wise decisions. As
fintech lending continues to gain
popularity, a good understanding of
financial literacy can help address fraud
risks, increase user trust, and guide
individuals in  making smart and
informed financial decisions. Therefore,
increasing financial literacy is an
important key in supporting the
development and wise use of fintech
lending services in Indonesia, Batam
City for Gen Z.

The UTAUT 2 theory (Unified
Theory of Acceptance and Use of
Technology 2) developed by Venkatesh,
Morris, Davis, and Davis in 2003, is a
useful framework for explaining the
factors that influence the adoption and
use of technology. The UTAUT 2 model,
introduced by Venkatesh et al. (2003),
combines  previous concepts and
introduces four main variables, namely
Performance Expectancy (PE),
Facilitating Conditions (FC), Social
Influence (SI), and Effort Expectancy
(EE) (Venkatesh et al., 2012). These
variables have been the main focus of
research and are widely used in the
exploration of technology acceptance, as
seen in previous studies (Alfansi &
Daulay, 2021; Patil et al., 2020; Tusyana
et al., 2021; Wei et al., 2021; Gupta &
Arora, 2020). In line with previous
research discussing technology
adoption, the influence of the UTAUT 2
model in fintech lending can also be
moderated by the level of financial
literacy. Financial literacy, as an
individual's  ability to understand
financial concepts, can influence user
perceptions of the variables in the
UTAUT 2 model. Thus, this research
will not only investigate the influence of
the UTAUT 2 model on fintech lending
adoption, but will also consider the
moderation of financial literacy on The
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relationship between the variables in the
model influences Gen Z in Batam City.
Head of the Planning, Data and
Information Division of the Batam KPU,
Adri Wislawawan, said that 216,030 or
25.4 percent of voters were generation Z.
The term generation Z refers to people
born from 1995 to the 2000s. Generation
Z has an age range of 17 years to 27
years. This provides an additional
contribution in understanding how
financial literacy can moderate the
influence of technology acceptance
factors in the context of fintech lending
in Indonesia, Batam City.

Financial literacy is the first factor
that has a significant impact on a person's
financial behavior. Skills in the field of
financial literacy can improve an
individual's quality of life, especially in
better financial management for the
future (Hikmah et al., 2020). Several
studies, such as those conducted by
Mulasi & Mathew (2022), Ratnawati et
al. (2023), Mutlu & Ozer (2022), Chong
et al. (2021), and Lestari et al. (2022),
shows that the level of financial literacy
has a positive and significant impact on
financial behavior. However, there are
also different views in several studies.
Khalisharani et al. (2022), Purwidianti &
Tubastuvi (2019), and Sampoerno &
Asandimitra (2021) state that financial
literacy does not have a significant
influence on financial behavior. This
indicates that there is wvariation in
research results and may be influenced
by other factors, such as social context,
culture, or the research methods used.

This research was conducted in
Indonesia, especially in Batam City with
the aim of exploring the influence of the
UTAUT 2 Model in the context of
fintech lending, with financial behavior
variables as the main focus. Factors
influencing financial behavior in the use
of fintech lending will be studied, and the
important role of financial literacy (in
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this case moderated by financial
reliability) will be explored. The
UTAUT 2 model includes key variables
such as Performance Expectancy (PE),
Facilitating Conditions (FC), Social
Influence (SlI), Effort Expectancy (EE),
and Religiosty which all contribute to
understanding technology adoption. In
this research, financial behavior is the
focus for seeing how individual financial
behavior is formed and influenced by
these variables. Moderated by financial
literacy (religiosty) will add an important
dimension to this analysis. Therefore, it
Is hoped that the results of this research
can provide better insight into how the
UTAUT 2 Model interacts with
individual financial behavior in the
context of fintech lending in Indonesia,
especially towards Gen Z in Batam City,
by taking into account moderated
financial  literacy which includes
religiosity. Implications of this research
may include policy recommendations to
increase financial literacy and support
better adoption of fintech lending among
Gen Z with a diversity of financial
beliefs and practices.

KAJIAN PUSTAKA
Theory of Planned Behavior

The Theory of Planned Behavior
(TPB) proposed by (Ajzen, 1991)
provides a basis for understanding how a
person's behavior can be explained based
on his intention to achieve certain goals.
TPB states that an individual's
confidence in controlling behavior will
influence the extent to which that
behavior is carried out. Ajzen (2005)
identified several factors that form the
background of a person’s behavior within
the TPB framework. First, personal
factors involve intelligence, emotional
aspects, life values, attitudes and
individual personality. These factors
reflect personal dimensions that can
influence a person's decisions and
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actions. Second, information factors
include experience, knowledge, and
information from the news. Previous
experiences and knowledge a person has
can shape their perception of a behavior.
Apart from that, information from the
news or other sources can also influence
how a person views and responds to a
situation. Third, social factors involve
aspects such as age, gender, income,
education level, religion and ethnicity.
These factors reflect the influence of the
social environment and cultural context
that can play an important role in shaping
an individual's intentions and behavior.

Financial Behavior

According to Topa et al. (2018),
financial behavior can be defined as the
receipt, allocation and utilization of
financial resources that follow certain
goals. Financial behavior includes an
individual's ability to manage, plan,
budget, save, use and control daily
finances. The main goal of financial
behavior is for individuals to be able to
effectively manage their finances and
fulfill their living needs (Kholilah &
Iramani, 2013). Adiputra & Patricia
(2020) state that financial behavior
includes all the ways a person behaves
when faced with making decisions
related to finance, such as planning,
managing and saving, with the aim of
creating financial prosperity. In other
words, financial behavior involves a
series of actions and decisions taken by
individuals to achieve financial balance
and create better financial conditions.
Financial behavior includes key aspects
such as budget management, long-term
financial planning, and day-to-day
decisions that impact an individual's
financial stability and prosperity. Good
financial behavior requires a solid
understanding of financial concepts,
careful planning, and wise decisions in
managing personal financial resources.
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Financial Literacy

The Financial Services Authority
(OJK) in 2017 defined financial literacy
as an understanding of financial
institutions, confidence in entrusting
funds to financial institutions, and the
ability to utilize financial services to
create better financial management.
According to  Anggraeni (2015),
financial literacy is considered a factor
that must be mastered and understood by
every individual because it has an impact
on the accuracy of economic decision
making and  personal  financial
conditions. Bank ANZ added that
behavior related to finance can be used
as an indicator of the financial literacy

variable. Some of these behaviors
include maintaining financial records,
planning for the future, choosing
financial products, staying informed

(keeping yourself informed), financial
control which includes controlling your
financial situation and debt management,
as well as the ability to set aside any
income. Thus, financial literacy is not
just  knowledge about financial
institutions, but also involves confidence
and practical abilities in managing daily
finances. This ability not only includes
aspects of choosing the right financial
product but also involves behavior and

habits that support efficient and
responsible  financial management.
Therefore, having a good level of

financial literacy is the key to achieving
financial stability and making intelligent
decisions in a personal economic
context.

PENGEMBANGAN HIPOTESIS
The Influence of Financial Literacy on
Financial Behavior

Financial literacy refers to
someone's inability to manage their
financial abilities effectively. All aspects
of financial literacy involve financial
transactions and skills related to
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financial  transactions, investments,
credit card usage, financial savings,
financial management, and financial
decision making (Lalily, 2016).
According to Heralwalti (2015), a
person's level of financial literacy

influences my personal behavior; The
higher the level of professionalism, the
more likely the individual's personal
behavior will be. Similar findings were
also found by Putral et all. (2020), in
Widialwalti (2020) who talked about
how financial literacy has an influence
on my default behavior. In today's world,
someone who has a good understanding
of financial aspects such as spending,
investment, and financial management
generally tends to make wiser financial
decisions. They go deeper into planning
financial transactions, managing debts,
and making more informal investment
decisions. Therefore, efforts to improve
financial decisions can have a positive
impact on individual financial behavior,
helping them manage their financial
decisions more effectively, and make
smarter financial decisions.

Hi: Financial Literacy has a significant
positive impact on Financial Technology
Lending.

The Influence of Performance
Expentancy on Fintech Lending
Performance expectancy refers to
consumers’ expectations that by using a
technology system, their performance
will increase (Venkaltesh et al., 2012).
Individuals believe that by using
technology, their work will become
easier (Lim et al., 2019). Users are more
motivated to use and accept new
financial technology lending platforms if
they think that this technology will be
more beneficial in their daily lives. In
addition, financial technology lending
can help solve various transaction needs
faster and easier, providing users with
greater efficiency and convenience. The



2026. COSTING: Journal of Economic, Business and Accounting 9(4):932-949

relationship  between  performance
expectancy and behavioral intention to
adopt financial technology lending
depends on the perceptions that
individuals have of financial technology
lending users. Individuals also perceive
that the application can help them
perform payment transaction activities
more easily, thereby improving their
performance (Paltil et al., 2020). In terms

of traffic, the fact that financial
technology lending in a financial
institution ~ provides  benefits  in

improving performance is a factor that
drives individuals' intention to adopt it.
H>: Performance expectancy has a
positive impact on final Technology
Lending.

The Influence of Effort Expendancy
on Fintech Lending

Effort expectancy refers to
consumers' expectations regarding the
level of ease and ease of use of new
technologies (Venkaltesh et al., 2012).
Individuals tend to prefer technologies in
terms of ease of operation, flexibility,
and ease of learning. Guptal & Alroral
(2020) showed that the level of ease and
difficulty in  using  technology
significantly affects an individual's level
of ease and ease of use. When users
perceive that they are comfortable using
financial technology lending, they are
more likely to use it to improve their
performance and also increase their
willingness to adopt various types of new
technologies. In turn, the level of ease in
use contributes to the formation of
individual intentions  to  adopt
technological innovation.
Hs: Effort expectancy has a positive
effect on final technology lending

The Influence of Social Influence on
Fintech Lending

Social influence refers to the
influence of friends, colleagues, and
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family members that influence users to
use financial technology lending. When
users see that their peers are using
financial technology and realize its
disadvantages, they become motivated to
adopt the technology, encouraging other
consumers to also use the technology
(Kim et al., 2015; Goulalrte & Zilber,
2019). Jaldil et al., (2021) argue that
social influence is an important variable
in  strengthening  user intentions.
Therefore, if an individual feels that
his/her friends and family are willing to
use financial technology lending, the
institution will generate high adoption
intentions. In this way, social influence
plays a key role in shaping an
individual's  intention to  adopt
technology lending.

Ha: Social Influence has a positive effect
on Financial Technology Lending.

The Influence of  Facilitating
Conditions on Fintech Lending
Facilitating conditions refer to
individuals' perceptions about the
support of financial technology lending
resources such as smartphones that
support financial technology lending, the
availability of internet connections, and
skills and expertise that encourage their
desire to use financial technology
lending (Venkaltesh et al., 2012; Alfalnsi
& Dalulaly, 2021). With the supporting
facilities in the use of technology,
individuals' desire to adopt new
technology is getting higher (Wei et al.,
2021). Previous studies have shown that
technological developments encourage
individuals to access the features of
financial technology lending platforms.
The availability of sources of data and
support for consumers, such as user
guides for financial technology lending
systems, further encourages individuals
to use them (Goulalrte & Zilber, 2019;
Justino ALji Chalrismal & Nur
ALsnalwi, 2021). Thus, conditions that
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facilitate this will strengthen individuals'
desire to adopt financial technology
lending.
Hs:  Facilitating Conditions have a
positive impact on final Technology
Lending.

Financial Literacy

METODE PENELITIAN

This study aims to investigate the
influence of the UTAUT 2 Model at the
level of ultimate success rate on the
adoption of Fintech Lending in
Indonesia, with the success rate as a
moderating factor. The research method
used is qualitative with a qualitative
approach, which allows researchers to
explore the relationship between the
variables used. The independent
variables analyzed involve the UTAUT
Model  (Performance  Expectancy,
Facilitating Conditions, Social
Influence, and Effort Expectancy) at the
level of failure, as well as the dependent
variable on the adoption of Fintech
Lending. The process of alkalinity
analysis is moderated by the respondent's
level of literacy.

The research sample consisted of
respondents domiciled in Indonesia, with
age ranges covering millennials (27-42
years old) and Z (11-26 years old). Data
collection was conducted through a
questionnaire survey as a primary
instrument, which was designed to
collect direct information  from
respondents regarding the variables
being studied. The questionnaire covered
questions related to the level of income
literacy, income technology, income
lending, the UTAUT Model, and the
level of income.
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The data obtained were analyzed
using the PLS-SEM method. PLS-SEM
was chosen because it can understand the
complex relationships between research
variables and accommodate more
complex model structures. This analysis
will provide a deeper understanding of
the variables of the UTAUT 2 Model at
the level of validity of the variables
contributing to the adoption of Fintech
Lending, as well as the level of validity
of the variables moderating the
relationship. Thus, this study is expected
to provide a meaningful introduction for
stakeholders in the fintech sector in
financial literacy, as well as contribute to
the research literature to recognize the
adoption of financial technology in the
Indonesian financial environment.

Tabel 1. Measurement Items

Variable

Kuesioner

Sumber

Performanc
e

Digital
banking

Duy Khanh
Pham,Digita

services  are
diverse and
valuable for my
job.

Using digital
banking
services helps
me accomplish
tasks more
quickly.
Using digital
banking
services helps
me accomplish
tasks more
efficiently.
Effort I would find
expectancy  digital banking Pham,Digita
serviceseasyto |  Banking
use. Adoption in
I think I would Vietnam:
learn to use An

digital banking Application
services of UTAUT?2
quickly. Model

My interaction

with digital

banking

services is

clear and

expectancy | %anking
Adoption in
Vietnam:
An
Application
of UTAUT2
Model

Duy Khanh
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understandabl
e.
Social Peoplewhoare Duy Khanh
influences important to Pham,Digita
me think that I |  Banking
should use Adoption in
digital banking Vietnam:
services. An
Most people in  Application
my of UTAUT2
environment Model
use digital
banking
Services.
Via social
media, | should
use digital
banking
services.
Facilitating | know it is Duy Khanh
condition necessary to Pham,Digita
use digital | Banking
banking Adoption in
services. Vietnam:
Digital An
banking Application
service is of UTAUT2
compatible Model
with other
technologies |
use.
I get help from
others when |
have
difficulties
using digital
banking
services.
Religiosity ~ Regularly to Duy Khanh
perform sholah  Pham,Digita
Regularly | Banking
perform fasting Adoption in
in the holy Vietnam:
month of An
Ramadan. Application
Regularly read of UTAUT2
the holy Qur'an  Model

Follow the
Islamic rules in
dailylife.
Trying to avoid
big and small
sins.
Participation
in the mosque
in order to
increase
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Islamic
knowledge

Metode Analisis Data

Descriptive analysis is a method
used to describe or analyze a research
result but is not used to make broader
conclusions. The descriptive analysis
method functions to analyze data by
describing or depicting the data that has
been collected as it is without intending
to make conclusions that apply to the
public or generalization (Sugiyono,
2022, p. 147).

HASIL PENELITIAN

Descriptive analysis is a method
used to describe or analyze a research
result but is not used to make broader
conclusions. The descriptive analysis
method functions to analyze data by
describing or depicting the data that has
been collected as it is without intending
to make conclusions that apply to the
public or generalization (Sugiyono,
2022, p. 147).
Descriptive Table of Respondents'
Answers Based on Gender

Criteria  Total (n) Percentage (%)
Men 155 46.5
Women 178 53.5
Total 333 100.0

Source: Research data processed using
SPSS 26.0 software in 2024

Descriptive Table of Respondents'
Answers Based on Age

Criteria  Total (n) Percentage (%)
>35 19 5.7

18-24 103 30.9
25-30 134 40.2
31-35 77 23.1
Total 333 100.0

Source: Research data processed using
SPSS 26.0 software in 2024

Validity Test
Average Variance Extracted Results
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Variabel Cronba  Composite

laten ch's reliability
alpha (rho_c)

Perfomanc  0.772 0.867

e

expectancy

Effort 0.740 0.848

Expectanc

y

Social 0.798 0.881

Influences

Facilitatin 0.765 0.864

g

conditions

Religiosity  0.844 0.892

Financial 0.784 0.874

literacy

Fintech 0.762 0.863

lending

intention

Source: Research data processed using
SmartPLS 4.0.9.5 software in 2024

Based on the table above, the following

information can be seen:

e The Cronbach's Alpha values of all
variables are greater than 0.70,

e The Composite Reliability value of all
variables is greater than 0.70

e Based on the calculation results of
Construct Reliability (Cronbach's
Alpha and Composite Reliability) In
the calculation of Cronbach's Alpha
there are variables that have not met
the criteria, the calculation results of
Outer loading, AVE and Composite
Reliability have all met the criteria.
Based on these considerations, the
research model can be used for further
testing.

Reability Test

Validity indicators can be
measured using the outer loading score,
if the outer loading value is more than
0.70 (> 0.70) then the indicator can be
used. The Average Variance Extracted
(AVE) value that meets the minimum

939

criteria is greater than 0.50 (> 0.50). If in
the test there is an outer loading value
below 0.70, the indicator can still be used
on condition that the minimum loading
value is greater than 0.40 (Loading> 40)
and the AVE value is more than 0.50
(AVE> 0.5) so that the variable can be
said to be valid. If it is less than 0.40 then
it must be removed (Hair et al., 2022,
p.126).
Validity Indicator Table (Outer
loadings) and Convergent Validity

(AVE)
Variabel Variab Loadin AVE
Construct el g (>0,
Laten (>0.70) 5)
Perfomanc PE1 0.857 0.68
e 6
expectancy  PE2 0.818
PE3 0.809
Effort EE1 0.870 0.65
Expectancy 2
EE2 0.775
EE3 0.773
Social SlI1 0.804 0.71
Influences 1
SI2 0.863
SI3 0.861
Facilitating FC1 0.756  0.68
conditions 0
FC2 0.873
FC3 0.840
Religiosity ¥ RL1  0.879 0.67
5
RL2 0.857
RL3 0.777
RL4  0.767
Financial FL1 0.847 0.69
literacy 8
FL2 0.835
FL3 0.823
Fintech FLI1 0831 0.67
lending 7
intention FLI2Z  0.799
FLI3  0.839

Source: Research data processed using
SmartPLS 4.0.9.5 software in 2024
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Based on the table above, the following
information can be seen:

e The entire construct loading
value is above 0.70.
e Average Variance Extracted

(AVE) values are all above 0.50
e Based on the results of the
calculation, the factor loading
value has met the criteria and the

Average Variance Extracted

(AVE) for all variables and

indicators has met the validity

criteria and can be used for
further testing.
Determination Coefficient Value (R-
Square)

The coefficient of determination
is used to measure the accuracy of
prediction (estimation). In general, an R2
value of 0.75 is considered to have high
estimation accuracy, an R2 value of 0.50
has moderate estimation accuracy, and
an R2 value of 0.25 has low estimation
accuracy (Hair et al., 2022, p.195) The

results of the  coefficient  of

determination can be seen in the

following table.

Result of R-Square

Table of coefficient of

determination (R2)

Laten R- R-square

Variabel squa  adjusted
re

Fintech 0.371 0.359

lending

intention

Source: Research data processed

using SmartPLS 4.0.9.5 software in

2024

Based on the table above, the following

information can be seen:

» The accuracy of the R2 Fintech
lending intention model estimation is
0.371. Based on this value, it has a
moderate accuracy estimation. In
other words, Performance
expectancy, Effort  Expectancy,
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Social Influences, Facilitating
conditions, Religiosity, Financial
literalcy influence 37.1% while the
remaining 62.9% is influenced by
other factors outside the research
model.

Hypotesis Test

Source: research data processed using
SmartPLS 4.0.9.5 Software in 2024
Structural model coefficient
analysis is used to test the hypothesis by
finding out which relationships have a
significant effect. If the p-value < a
(0.05) then the relationship is significant,
conversely if the p-value> a (0.05) then
the relationship is not significant (Hair et
al., 2022, p.152).
Hypothesis Test Table for the direct
influence of the research model

Hypothesis Coefficient path

T Statistics P
(O/STDEV])  Values

Original Information

Sample (0)

H1 Perfomance expectancy - Fintech 0.301 5.756 0.000

lending intention

Accepted

m Effort Expectancy -> Fintech
lending intention

0.174 3546 0.000  Accepted

H3 Social Influences -» Fintech
lending intention

0174 3205 0.001  Accepted

H4 Facilitating conditions -> Fintech 0.242
lending intention

4333 0000  Accepted

Hs Religiosity -> Fintech lending
mtenton

H6  Eipalnsial Hepaly > Fitech

lending intention

0.154 2974 0.003  Accepted

0175 3 0.002  Accepted

Source: Research data processed
SmartPLS 4.0.9.5 software in 2024
e Performance expectancy -> Fintech
lending intention has an Original
Sample (O) value of 0.301 and a P
Value of 0.000 which is smaller than
0.05. Based on these values, it can be

using
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seen that there is a significant positive
influence. So H1 is accepted and HO
Is rejected.

e Effort Expectancy -> Fintech lending
intention has an Original Sample (O)
value of 0.174 and a P Value of 0.000
which is smaller than 0.05. Based on
these values, it can be seen that there
is a significant positive influence. So
H2 is accepted and HO is rejected.

e Social Influences -> Fintech lending
intention has an Original Sample (O)
value of 0.174 and a P Value of 0.001
which is smaller than 0.05. Based on
these values, it can be seen that there
is a significant positive influence. So
H3 is accepted and HO is rejected.

e Facilitating conditions -> Fintech
lending intention has an Original
Sample (O) value of 0.242 and P
Values 0.000 smaller than 0.05.
Based on these values, it can be seen
that there is a significant positive
influence. So H4 is accepted and HO
is rejected.

e Religiosity -> Fintech lending
intention has an Original Sample (O)
value of 0.154 and P Values 0.003
smaller than 0.05. Based on these
values, it can be seen that there is a
significant positive influence. So H5
is accepted and HO is rejected.

e Financial literacy -> Fintech lending
intention has an Original Sample (O)
value of 0.154 and P Values 0.003
smaller than 0.05. Based on these
values, it can be seen that there is a
significant positive influence. So H6
is accepted and HO is rejected.

CONCLUSION

Based on the results of the analysis
of factors influencing the intention to use
fintech lending in Indonesia, this study
found that each variable investigated had
a positive and significant influence on
the intention to use fintech lending.
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1. Performance Expectancy or the

expectation of positive performance
from using fintech lending has been
proven to significantly influence an
individual's intention to use this
service. This shows that the greater an
individual's  expectation of the
benefits and performance of fintech
lending, the higher the likelihood that
they will intend to use the service.

. Effort Expectancy or the expectation

of ease of use of fintech lending also
significantly influences the intention
to use. This shows that an individual's
perception of how easy or difficult it
is to use a fintech lending platform
influences their decision to adopt this
service.

. Social Influences or social influences

from the surrounding environment
have been proven to have a positive
and significant influence on the
intention to use fintech lending. This
shows that opinions and influences
from others, such as family, friends,
or colleagues, play an important role
in influencing individual attitudes and
intentions towards fintech lending.

. Facilitating Conditions or conditions

that support the use of fintech lending,
such as access to the necessary
technology and infrastructure, also
have a positive and significant
influence on the intention to use. This
shows that the availability and ease of
access to electronic devices, the
internet, and  fintech  lending
platforms play an important role in
facilitating the adoption of this
service.

. Religiosity or the level of individual

religiosity is also proven to have a
positive and significant influence on
the intention to use fintech lending.
This shows that religious values, such
as honesty, responsibility, and justice,
can influence individual attitudes
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towards the use of modern financial
services such as fintech lending.

. Financial Literacy or individual
financial literacy also has a positive
and significant influence on the
intention to wuse fintech lending.
Individuals who have a Dbetter
understanding of financial products
and services, including fintech
lending, tend to be more careful in
making decisions and are more ready
to adopt this financial technology.

REFERENSI
ALdiputral, I. G., & Paltricial, E. (2020).

The Effect of  Finalnciall
AlLttitude, Finalnciall Knowledge,
alnd Income on Finalnciall
Malnalgement Behalvior.
Proceedings of the
Talrumalnalgalral Internaltionall
Conference on the ALpplicaltions
of  Sociall  Sciences alnd
Humalnities (TICALSH 2019).
https://doi.org/10.2991/alssehr.k.2
00515.019

AlLgustinal, M., & Dallimunthe, Z.

(2020). AlLpalkalh Sociall
Influence Mempengalruhi Intensi
Meminjalm melallui Peer to Peer

Lending. Jurnall Malnaljemen
Daln  Usalhalwaln  Indonesial,
43(2).

AlLsriyalni, L., & Johaln, I. R. (2023).

the Effect of Finalnciall Literalcy
alnd Self-Efficalcy on Interest in
Using Peer To Peer Lending
ALmong Millennialls. Journall of
Child, Falmily, alnd Consumer
Studies, 2(2), 167-178.
https://doi.org/10.29244/jcfcs.2.2.
167-178

ALjzen, 1. (1991). The theory of
plalnned behalvior.
Orgalnizaltionall Behalvior alnd
Humaln  Decision  Processes,
50(2), 179-211.

942

ALjzen, l.

https://doi.org/10.1016/0749-
5978(91)90020-T

(2005).  AlLttitudes,
Personallity  alnd  Behalvior
(Second). Open University Press
alnd McGralw Hill.

ALlalm, S. S., Jalnor, H., Zalnalrialh,

Wel, C. AL. C., & ALhsaln, M. N.
(2012). Is  Religiosity aln
importalnt falctor in influencing
the intention to undertalke Islalmic
home finalncing in  Klalng
Vallley? World ALpplied Sciences
Journall,  19(7), 1030-1041.
https://doi.org/10.5829/idosi.walsj
.2012.19.07.392

AlLlfalnsi, L., & Dalulaly, M. Y. 1.

(2021). Falctor alffecting the use
of e-money in  millenniall
generaltion:  Resealrch  model
UTALUT 2. Jurnall Malnaljemen
Daln Pemalsalraln Jalsal, 14(1),
109-122.
https://doi.org/10.25105/jmpj.v14i
1.8212

ALnggraleni, B. D. (2016).
PENGALRUH TINGKALT
LITERALSI KEUALNGALN
PEMILIK USALHAL
TERHALDALP
PENGELOLALALN
KEUALNGALN. STUDI
KALSUS: UMKM DEPOK.

Jurnall Vokalsi Indonesial, 3(1).
https://doi.org/10.7454/jvi.v3il1.23

Balnk Indonesial. (2017). Lembalraln

Negalral Indonesial.
Balnk Indonesial.
https://www.bi.go.id/id/publikalsi/
peralturaln/Palges/pbi_191217.als

pX

Republik

Chen, C. F. Y., Chaln, T. J., & Halshim,

N. H. (2023). Falctor Influencing
Continualtion Intention of Using
Fintech  from the  Users’
Perspectives: Testing of Unified
Theory of ALcceptalnce alnd Use
of Technology (UTALUT2).


https://doi.org/10.2991/assehr.k.200515.019
https://doi.org/10.2991/assehr.k.200515.019
https://www.bi.go.id/id/publikasi/peraturan/Pages/pbi_191217.aspx
https://www.bi.go.id/id/publikasi/peraturan/Pages/pbi_191217.aspx
https://www.bi.go.id/id/publikasi/peraturan/Pages/pbi_191217.aspx

2026. COSTING: Journal of Economic, Business and Accounting 9(4):932-949

Internaltionall Journall
Technology, 14(6), 1277-1287.
https://doi.org/10.14716/ijtech.v1
4i6.6636

Chong, K. F., Salbri, M. F., Malgli, AL.
S., Ralhim, H. AL., Mokhtalr, N.,
& Othmaln, M. AL. (2021). The
Effects of Finalnciall Literalcy,
Self-Efficalcy alnd Self-Coping on
Finalnciall Behalvior of Emerging

ALdults. Journall of ALsialn
Finalnce, Economics alnd
Business, 8(3), 905-915.

https://doi.org/10.13106/jalfeb.20
21.vol8.n03.0905

Dalrmalnsyalh, D., Fialnto, B. AL.,
Hendraltmi, AL., & ALziz, P. F.

(2021).  Falctors  determining
behalviorall intentions to use
Islalmic finalnciall technology.

Journall of Islalmic Malrketing,
12(4), 794-812.
https://doi.org/10.1108/JIMAL-
12-2019-0252

Dalvis, F. D. (1989). Perceived
usefulness, perceived ealse of use,

alnd user alcceptalnce  of
informaltion  technology. MIS
Qualrterly:

Malnalgement Informaltion

Systems, 13(3), 319-340.
Erlalnggal, M. Y., & Krisnalwalti, AL.
(2020). PENGALRUH FINTECH
PALYMENT TERHALDALP
PERILALKU MALNALJEMEN
KEUALNGALN
MALHALSISWAL. Jurnall Riset
Malnaljemen Daln Bisnis, 15(1),

53.
https://doi.org/10.21460/jrmb.202
0.151.348

Faluzialh, S. AL., & ALshfialsalri, S.
(2021). Pengalruh Sociall
Influence daln  Self-efficalcy
Terhaldalp Intention to Use

Mobile Palyment System Paldal
Penggunal E-walllet. JURNALL
EKONOMI, MALNALJEMEN,

of

BISNIS DALN SOSIALL
(EMBISS), 1(4), 307.
https://embiss.com/index.php/emb
iSS

Ferdialnsyalh, AL., &
Triwalhyuningtyals, N. (2021).
ALNALLISIS LALYALNALN
FINALNCIALL TECHNOLOGY
DALN GALYAL HIDUP
TERHALDALP  PERILALKU
KEUALNGALN
MALHALSISWAL. Jurnall
lImialh  Malhalsiswal Ekonomi
Malnaljemen
TERALKREDITALSI SINTAL,
4(1), 223-235.

http:jim.unsyialh.alc.id/ekm

Firli, AL., & Falnesal, AL. (2022). The
Influence of Finalnciall Literalcy
alnd Income on Generaltion Z’s
Interest in Using Fintech Lending:
AL Study in al Maljor City of
Indonesial. Review of Integraltive
Business alnd Economics
Resealrch, 11(2), 129-143.
https://sibresealrch.org/uploalds/3/
4/0/9/34097180/riber_11-
s2_02_k22-024 129-143.pdf

Goulalrte, AL. dal C., & Zilber, S. N.
(2019). The moderalting role of
culturall falctors in the aldoption
of mobile balnking in Bralzil.
Internaltionall Journall of
Innovaltion Science, 11(1), 63-81.
https://doi.org/10.1108/1J1S-11-

2017-0119

Guptal, K. P., Malnrali, R., & Goel, U.
(2019).  Falctors influencing
aldoption of palyments balnks by
Indialn  customers:  extending
UTALUT with perceived
credibility. Journall of AlLsial

Business Studies, 13(2), 173-195.
https://doi.org/10.1108/JALBS-
07-2017-0111

Halmzalh, AL., & Sukmal, N. (2021).
Determinalsi Finalnciall
Technology Dengaln Pendekaltaln

943


https://doi.org/10.21460/jrmb.2020.151.348
https://doi.org/10.21460/jrmb.2020.151.348
https://doi.org/10.1108/JABS-07-2017-0111
https://doi.org/10.1108/JABS-07-2017-0111

2026. COSTING: Journal of Economic, Business and Accounting 9(4):932-949

Unified Theory of ALcceptalnce
alnd Use of Technology I1. Jurnall
Bisnis Daln Malnaljemen, 11(1),
1-14.

Halrsono, S., Yusri, Y., & Chalirinal, C.

(2023). Determinaln Behalviorall
Intention Penggunalaln Peer-to-
peer lending Syalrialh  Di
Indonesial:  Model UTALUT2.
Malnaljemen Daln Bisnis, 5(1),
48-63.

https://doi.org/10.30743/jmb.v5i1.
6844

Halsibualn, H. T. (2021). Falktor-Falktor

yalng  Mempengalruhi  Minalt
Menggunalkaln Lalyalnaln
Finalnciall Technology Peer To
Peer Lending Syalrialh. E-Jurnall
ALkuntalnsi, 31(5), 1201.
https://doi.org/10.24843/ejal.2021
.v31.i05.p10

Heralwalti, N. T. (2015). KONTRIBUSI

PEMBELALJALRALN DI
PERGURUALN TINGGI DALN
LITERALSI KEUALNGALN
TERHALDALP PERILALKU
KEUALNGALN
MALHALSISWAL. Jurnall
Pendidikaln Daln Pengaljalraln,
48(1-3).
https://doi.org/10.23887/jppundik
shal.v48i1-3.6919

Hikmalh, H., Sialgialn, M., & Siregalr,

P. (2020). ALnallisis Tingkalt
Literalsi Keualngaln, Experienced
Regret, daln Risk Toleralnce
paldal Keputusaln Investalsi di
Baltalm. Jesyal (Jurnall Ekonomi
& Ekonomi Syalrialh), 3(1), 138-
146.

https://doi.org/10.36778/jesyal.v3i
1.142

Humalidi, AL., Khoirudin, M.,
ALdindal, AL. R., & Kalutsalr,
AL. (2020). The Effect of
Finalnciall Technology,
Demogralphy, alnd Finalnciall
Literalcy on Finalnciall

944

Justino  ALji

Malnalgement  Behalvior  of
Productive ALge in Suralbalyal,
Indonesial. Internaltionall Journall

of AlLdvalnces in Scientific
Resealrch  alnd  Engineering,
06(01), 77-81.

https://doi.org/10.31695/IJALSRE
.2020.33604

Jaldil, Y., Ralnal, N. P., & Dwivedi, Y.

K. (2021). AL metal-alnallysis of
the UTALUT model in the mobile
balnking literalture: The
moderalting role of salmple size
alnd culture. Journall of Business
Resealrch, 132, 354-372.
https://doi.org/10.1016/j.jbusres.2
021.04.052

Johaln, Z. J., Hussalin, M. Z., Mohd, R.,

& Kalmalruddin, B. H. (2020).
Muslims  alnd  non-Muslims
intention to hold Shalrialh-
complialnt  credit calrds: al
SmalrtPLS alpproalch. Journall of
Islalmic Malrketing, 12(9), 1751—
1785.
https://doi.org/10.1108/JIMAL-
12-2019-0270
Chalrismal, & Nur
ALsnalwi. (2021).
MEMPREDIKSI NIALT
PERILALKU TERHALDALP E-
WALLLET:
MENGINTEGRALSIKALN
BUDALYAL DALLALM
RALNGKAL UTALUT 2
(DUAL). ALn-Nisbalh: Jurnall
Perbalnkaln Syalrialh, 2(1), 116—
136.
https://doi.org/10.51339/nisbalh.v
2i1.201

Kalsri, R. AL., & Yunialr, AL. M.

(2021). Determinalnts of digitall
zalkalt palyments: lessons from
Indonesialn experience. Journall of
Islalmic ALccounting alnd
Business Resealrch, 12(3), 362—
379.


https://doi.org/10.30743/jmb.v5i1.6844
https://doi.org/10.30743/jmb.v5i1.6844

Khallishalralni, H., Johaln, I.

2026. COSTING: Journal of Economic, Business and Accounting 9(4):932-949

https://doi.org/10.1108/JIALBR-
08-2020-0258

Kalzemi, Dr. AL., Nilipour, Dr. AL.,

Kalbiry, N., & Hoseini, M. M.

(2013).  Falctors  ALffecting
Isfalhalnialn  Mobile Balnking
AlLdoption Balsed on the

Decomposed Theory of Plalnned
Behalvior. Internaltionall Journall
of ALcaldemic Resealrch in
Business alnd Sociall Sciences,
3(7).
https://doi.org/10.6007/1JALRBS
SIv3-i7/29

R., &
Salbri, M. F. (2022). The Influence
of Finalnciall Literalcy alnd
ALttitude Towalrds Finalnciall
Behalviour ALmongst
Undergraldualte  Students: AL
Cross-Country Evidence.
Pertalnikal Journall of Sociall
Sciences alnd Humalnities, 30(2),
449-474.
https://doi.org/10.47836/pjssh.30.
2.03

Kholilalh, N. ALI, & Iralmalni, Rr.

(2013). STUDI FINALNCIALL

MALNALGEMENT
BEHALVIOR PALDAL
MALSYALRALKALT
SURALBALYAL. Journall of

Business alnd Balnking, 3(1), 69.
https://doi.org/10.14414/jbb.v3il.
255

Kim, S., Lee, K.-H., Hwalng, H., & Yoo,

S. (2015). AlLnallysis of the
falctors influencing heallthcalre
professionalls’ aldoption of mobile
electronic medicall record (EMR)
using the wunified theory of
alcceptalnce  alnd  use  of
technology (UTALUT) in al
tertialry hospitall. BMC Medicall
Informaltics alnd Decision
Malking, 16(1), 12.
https://doi.org/10.1186/s12911-
016-0249-8

945

Lalily, N.

Maljid, R.

Kim,Y.H.,C.J.,P. Y., &Y.J. (2016).

the ALdoption of Mobile Palyment
Services for “fintech.”
Internaltionall Journall of
ALpplied Engineering Resealrch,
11(2), 1058-1061.
https://scholalrworks.bwise.kr/ssu

/halndle/2018.sw

(2016). PENGALRUH
LITERALSI KEUALNGALN
TERHALDALP PERILALKU
MALHALSISWAL DALLALM
MENGELOLAL
KEUALNGALN. Journall  of
AlLccounting  alnd  Business
Educaltion, 1(4).

https://doi.org/10.26675/jalbe.v1i
4.6042

Lestalri, M., Palngestuti, D. C., Faldilal,

AL., Palper, R., Ekonomi, F.,
Universitals, B., Pembalngunaln,
N., & Jalkalrtal, N. (2022).
ALnallisis literalsi  keualngaln,
pendalpaltaln daln persepsi risiko
terhaldalp keputusaln investalsi
sertal perilalku keualngaln
sebalgali valrialbel intervening
ALKURALSI 33. 4.
https://doi.org/10.36407/alkuralsi.
v4i1.602

Lim, F.-W., ALhmald, F., Nizalm, AL.,

& Tallib, B. AL. (2019).
Behalviourall Intention towalrds
Using Electronic Walllet: AL
Conceptuall Fralmework in the
Light of the Unified Theory of
Alcceptalnce alnd Use of
Technology (UTALUT). Imperiall
Journall  of Interdisciplinalry
Resealrch (1JIR) Peer Reviewed-
Internaltionall Journall, 5.

(2021). The Role of
Religiosity in Explalining the
Intention to use Islalmic FinTech
ALmong MSME ALctors.
Internaltionall Journall of Islalmic
Economics alnd Finalnce (1JIEF),
4(2), 207-232.



2026. COSTING: Journal of Economic, Business and Accounting 9(4):932-949

https://doi.org/10.18196/ijief.v4i2.
11833

Mulalsi, AL. , & Malthew, J. (2022).
Role of Finalnciall Literalcy in
Predicting Finalnciall Behalviour:
The Medialting Role of Finalnciall
Self-Efficalcy. In Indialn Journall
of Economics alnd Business ,
20(2).

Mutlu, U., & Ozer, G. (2022). The
moderaltor effect of finalnciall
literalcy on the relaltionship
between locus of control alnd
finalnciall behalvior. Kybernetes,

51(3), 1114-1126.
https://doi.org/10.1108/K-01-
2021-0062

Muslichalh, 1., & Salnusi, S. (2019). The
effect of religiosity alnd finalnciall
literalcy on intention to use
Islalmic ~ balnking  products.
ALsialn  Journall of Islalmic
Malnalgement (ALJIM), 1(2), 85—
92.
https://doi.org/10.20885/aljim.vol
1.iss2.alrt2

Niswalh, F. M., M. L., & L. D. AL.
(2019).  Muslim  millenniall’s
intention of donalting for chalrity
using fintech plaltform. Journall of
Islalmic Monetalry Economics
alnd Finalnce, 5(3), 623-644.

Nizalr, M. AL. (2017). Technology
Keualngaln  (Fintech): Konsep
daln Implementalsinyal di
Indonesial. Walrtal Fiskall, 5-13.
https://fiskall/kemenkeu.go.id/file
s/walrtalfiskall/file/edisi_v_2017.
pdf

Otoritals Jalsal Keualngaln. (2017).
Kaljialn Perlindungaln Konsumen

Sektor Jalsal Keualngaln:
Perlindungaln Konsumen Paldal
Fintech. OJK.

https://kontalk157.0jk.go.id/alppk
publicportall/Website/FileShowca
Ise/ALttDownloald/39

Paltil, P., Talmilmalni, K., Ralnal, N. P.,

& Ralghalvaln, V. (2020).
Understalnding consumer
aldoption of mobile palyment in
Indial: Extending Metal-UTALUT
model with personall
innovaltiveness, alnxiety, trust,
alnd grievalnce redressall.
Internaltionall Journall of
Informaltion Malnalgement, 54,
102144.
https://doi.org/10.1016/j.ijinfomgt
.2020.102144

Purwidialnti, W., & Tubalstuvi, N.

(2019). The Effect of Finalnciall
Literalcy alnd Finalnciall
Experience on SME Finalnciall
Behalvior in Indonesial. Jurnall
Dinalmikal Malnaljemen, 10(1),
40-45.

https://doi.org/10.15294/jdm.v10i
1.16937

Putro, AL., & Hendraltmoko, H. (2020).

Falktor-Falktor Yalng
Memengalruhi Individu Dallalm
Menggunalkaln Peer To Peer
Lending Daln Equity Crowd
Funding Di Dki Jalkalrtal. Jurnall
Malnaljemen, 9(1).
https://doi.org/10.46806/jm.v9il.6
06

Putral, P. D., Halralhalp, K., &

Ralhmalh, S. S. (2020). THE
HEDONISM LIFESTYLE,
FINALNCIALL  LITERALCY
ALND FINALNCIALL
MALNALGEMENT ALMONG
BUSINESS EDUCALTION
STUDENTS TO FINALNCIALL
MALNALGEMENT. Journall of
Community  Resealrch  alnd
Service, 4(1), 32.
https://doi.org/10.24114/jcrs.v4il.
18287

Raltnalwalti, K., ALzzalhral, N., &

Dewalntal, P. P. (2023). The
influence of finalnciall literalcy
alnd finalnciall alttitude on


https://doi.org/10.1108/K-01-2021-0062
https://doi.org/10.1108/K-01-2021-0062
https://doi.org/10.15294/jdm.v10i1.16937
https://doi.org/10.15294/jdm.v10i1.16937

2026. COSTING: Journal of Economic, Business and Accounting 9(4):932-949

finalnciall malnalgement
behalvior. Internaltionall Journall
of Resealrch in Business alnd
Sociall Science (2147- 4478),

12(1), 165-173.
https://doi.org/10.20525/ijrbs.v12i
1.2301

Salmpoerno, AL. E., & ALsalndimitral,
N. (2021). Jurusaln Malnaljemen
Falkultals Ekonomikal daln Bisnis
Universitals Negeri Suralbalyal.
Jurnall llmu Malnaljemen, 9.

Sun, S., Goh, T., Falm, K., Xue, Y., &
Xue, Y. (2012). The influence of
religion on Islalmic mobile phone
balnking  services  aldoption.
Journall of Islalmic Malrketing,
3(1), 81-98.
https://doi.org/10.1108/17590831
211206617

Topal, G., Herndndez-Solis, M., &
Zalppalla, S. (2018). Finalnciall
Malnalgement Behalvior ALmong
Young ALdults: The Role of Need
for Cognitive Closure in al Three-
Walve Moderalted Medialtion
Model. Frontiers in Psychology, 9.
https://doi.org/10.3389/fpsyg.201
8.02419

Tusyalnalh, T., Walhyudin, AL., &
Khalfid, M. (2021). ALnallyzing
Falctors AL ffecting the
Behalviorall Intention to Use e-
Walllet with the UTALUT Model
with Experience als Moderalting
Valrialble. Journall of Economic
Educaltion, 10(2), 113-123.
http://journall.unnes.alc.id/sju/ind
ex.php/jeec

Venkaltesh, Thong, & Xu. (2012).
Consumer ALcceptalnce alnd Use
of Informaltion  Technology:
Extending the Unified Theory of
Alcceptalnce alnd Use of
Technology. MIS  Qualrterly,
36(1), 157.
https://doi.org/10.2307/41410412

Wei, M.-F., Luh, Y.-H., Hualng, Y.-H.,
& Chalng, Y.-C. (2021). Young
Generaltion’s Mobile Palyment
ALdoption Behalvior: ALnallysis
Balsed on aln Extended UTALUT
Model. Journall of Theoreticall
alnd ALpplied Electronic
Commerce Resealrch, 16(4), 618-
636.
https://doi.org/10.3390/jtaler1604
0037

Widialwalti, M. (2020). Pengalruh
Literalsi Keualngaln, Locus of
Control , Finalnciall ~ Self-
Efficalcy, Daln Love of Money
Terhaldalp Malnaljemen
Keualngaln  Pribaldi.  Prismal
(Plaltform  Riset Malhalsiswal
ALkuntalnsi), 1(1), 97-108.

Yuspital, R., Pebrualry, S., & Kalmallal,
AL. Z. H. (2019). The society’s
perceptions on the use of fintech
services in shalrial finalnciall
institutions. Jurnall Ekonomi &
Keualngaln Islalm, 5(2), 87-92.
https://doi.org/10.20885/jeki.vol5.
iss2.alrt6

Alfarizi, M., & Ngatindriatun. (2022).
Indonesian Halal Msme Open
Innovation With Islamic Fintech
Adoption. Jurnal Akuntansi Dan
Keuangan Indonesia, 19(2), 221-
243.
https://doi.org/10.21002/jaki.2022
A1

Alrasyid, H., Rabbani, M. R, &
Afifudin. (2023). Embracing the
digital economy: Exploring the
role of trust, perceived ease of use,
and religiosity on intention to use
Islamic  peer-to-peer lending.
JEMA: Jurnal Illmiah Bidang
Akuntansi Dan Manajemen, 20(2),
284-306.
https://doi.org/10.31106/jema.v20
i2.9097

Arianita, A., Alfansi, I., & Anggarawati,
S.  (2023). Analysis Factor


https://doi.org/10.20885/jeki.vol5.iss2.alrt6
https://doi.org/10.20885/jeki.vol5.iss2.alrt6

2026. COSTING: Journal of Economic, Business and Accounting 9(4):932-949

Affecting The Use Of Digital
Payment With The Extended Utaut
Model. The Manager Review,
5(1), 91-108.
https://doi.org/10.33369/tmr.v5i1l.
29733

Azman, N. H. N., & Zabri, M. Z. M.

(2022). Shari’ Ah-Compliant
Fintech Usage Among
Microentrepreneurs in Malaysia:
an Extension of Utaut Model.
Journal of Islamic Monetary
Economics and Finance, 8(2),
305-324.
https://doi.org/10.21098/jimf.v8i2
1417

Baharuddin, J., Supriyanto, A. S,

Firli,

Siswanto, S., & Ekowati, V. M.
(2023).  Understanding  The
Drivers of Interest in Fintech
Adoption: Examining The
Moderating Influence of
Religiosity. Jurnal Aplikasi Bisnis
Dan Manajemen, 9(3), 695-705.
https://doi.org/10.17358/jabm.9.3.
695

A., & Fanesa, A. (2022). The
Influence of Financial Literacy and
Income on Generation Z’s Interest
in Using Fintech Lending: A Study
in a Major City of Indonesia.
Review of Integrative Business
and Economics Research, 11(2),
129-143.
https://sibresearch.org/uploads/3/4
/0/9/34097180/riber_11-
s2_02_k22-024_129-143.pdf

Hidayah, N., & Ade, N. S. (2023).

Preferences for Donating to
Religious and Non-Religious
Philanthropic Institutions:
Evidence in Indonesia. Signifikan:
Jurnal 1lmu Ekonomi, 12(1), 191
206.
https://doi.org/10.15408/sjie.v12il
27887

Jannah, A. M., Puspita, E., & Widiawati,

H. S. (2023). The Influence of

948

Financial Literacy, Development
of Fintech and Payment Gateways
on Financial Management
Behavior of Students of the
Faculty of Economics and
Business. Kilisuci International
Conference on Economic &
Business, 1(1), 2023.

Johan, S. (2020). Users’ acceptance of
financial ~technology in an
emerging market (An empirical
study in Indonesia). Jurnal
Ekonomi Dan Bisnis, 23(1), 173—
188.
https://doi.org/10.24914/jeb.v23il
.2813

Latifah, S. W., & Waluya Jati, A. (2023).
The Use Of Sharia Fintech On
MSMEs Performance: Mediation
Of Interest In Use Of Transactions.
Jurnal Reviu Akuntansi Dan
Keuangan, 13(2), 463-480.
https://doi.org/10.22219/jrak.v13i
2.23419

Niswah, F. M., Mutmainah, L., &
Legowati, D. A. (2019). Muslim
Millennial * S Intention of
Donating for. Journal of Islamic
Monetary Economics and Finance,
5(3), 623-644.

Nurdin, A. A., & Pamungkas, A. B.
(2023). Factors that influence the
use of digital payments as ease of
transactions in the digital era.
MATRIX: Jurnal Manajemen
Teknologi Dan Informatika, 13(1),
25-32.
https://doi.org/10.31940/matrix.v1
3i1.25-32

Pardiansyah, E., Sobari, N., & Usman,
H. (2022). The Determinants of
Intention to Adopt Islamic
Financial Technology in
Indonesia.  Equilibrium:  Jurnal
Ekonomi Syariah, 10(2), 347.
https://doi.org/10.21043/equilibriu
m.v10i2.16539



Purnama,

2026. COSTING: Journal of Economic, Business and Accounting 9(4):932-949

Perwitasari, A. W. (2022). The Effect of

Perceived Usefulness and
Perceived Easiness towards
Behavioral Intention to Use

Fintech by Indonesian MSMEs.
The  Winners, 23(1), 1-9.
https://doi.org/10.21512/tw.v23i1.
7078

Purbasari, L. T., Ratnasari, R. T., & Ab

Rahman, A. (2023). Digital Wallet
Adoption for Repeat Infaq
Payment: Integrating Religiosity —
Intention Model. Jurnal Syariah,
30(2), 34-75.
https://doi.org/10.22452/syariah.v
0l30nol.2

E. S., Suryadi, N., &
Andarwati, A. (2023). The
Influence of Perceived Risk and
Perceived Benefits on
Continuance Intention to Adopt
Fintech P2P Lending Mediated by
Trust in Indonesia. Journal of
Business and Management
Review,  4(10), 754-770.
https://doi.org/10.47153/jbmr410.
8522023

Risgiani, R., & Ginting, A. M. (2022).

Factors Influencing The
Consumer’s  Decision  Using
Financial Technology: Case Study
In Jakarta (Faktor-Faktor Yang
Memengaruhi Keputusan
Konsumen Menggunakan Fintech:
Studi Kasus Di Jakarta). Jurnal
Ekonomi & Kebijakan Publik,
13(1), 29-41.

Septiani, H. L. D., Sumarwan, U,

Yuliati, L. N., & Kirbrandoko, K.
(2020).  Farmers’ Behavioral
Intention to Adopt Peer-To-Peer
Lending Using UTAUT?2
Approach. Jurnal Manajemen Dan
Agribisnis,  17(2), 107-116.
https://doi.org/10.17358/jma.17.2.
107

Setyorini, R., Wijayangka, C., Haikal,

F., & Nugraha, N. (2021). The

949

Relationship Between Financial
Literation Towards Users Of Loan
Transacted Applications In The
Millennial ~ Generation.  Jurnal
Manajemen Indonesia, 21(3), 238.
https://doi.org/10.25124/jmi.v21i3
3571

Sumarnah, R. (2023). Determinants of

Interest In Using Sharia Peer To
Peer Lending In Indonesia.
International Journal of Islamic
Finance, 1(01), 35-58.
https://ejournal.uin-
suka.ac.id/febi/ijif/article/view/20
33%0ANhttps://ejournal.uin-
suka.ac.id/febi/ijif/article/downloa
d/2033/1037

Yuniarti, N., & Safitri, T. A. (2022).

Effect of Financial Inclussion and
Social Influence on Community

Interest in Using Financial
Technology. Proceedings
Universitas Muhammadiyah
Yogyakarta Undergraduate
Conference, 2(1), 1-8.

https://doi.org/10.18196/umygrac
e.v2il1.394

Hair, J.F., Hult, G.T.M., Ringle, C.M. &

Sarstedt, M. 2022. Partial Least
Squares  Structural ~ Equation
Modeling (PIs-Sem) Third Edition.
Third Edit ed. Angewandte
Chemie International Edition,
6(11), 951-952., Los Angeles:
SAGE Publications, Inc.



